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In recent years, the subject of compliance is in the focus of the world 
community. It defines the standards of doing business around the world, directly 
affects the stability issues of the global economy in general, and the business of a 
specific company in particular. Over the past few years, the frequency of 
investigations into violations in the field of compliance, the magnitude of the 
consequences and the magnitude of the sanctions on business, whose activities have 
not been found to comply with various compliance standards, has increased 
significantly and become a significant risk that must be known and that any manager 
should take into account, carrying out industrial, commercial, client or legal analysis 
of the national or international activities of an industrial enterprise. 
Today, compliance throughout the world, particularly in Ukraine, and in 
Poland, and in Hungary, is becoming increasingly important every day. In the 
development and implementation of the compliance function, both owners and top 
managers are interested, because usually a violation of mandatory requirements leads 
to both financial losses of the organization, and sometimes to the liquidation of the 
organization, and to the criminal responsibility of managers. 
In order to fully benefit from the systemic approach to the organization of 
compliance, based on risk analysis, enterprises should consider adopting strategic 
documents in the field of compliance, approved by the Board of Directors of long-
term compliance programs and adopted at the level of the bank's management of 
short-term compliance plans. There are no universal compliance programs, the 
development of each program requires a certain amount of time, which is necessary 
to identify the specifics of a particular organization, as well as proper consideration 
of its business model, organizational structure, development strategy, and material 
and human resources available for this project. 
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  "Compliance" is the correspondence of specific actions of the enterprise 
(organization) as a whole, of a separate collective or employee of any rank to any 
internal or external requirements (laws, standards, norms, regulations, etc.). 
Compliance refers to the part of the management / control system in the 
organization that is associated with the risks of non-compliance, non-compliance with 
the requirements of legislation, regulatory documents, rules and standards of 
supervisory bodies, industry associations and self-regulatory organizations, codes of 
conduct, etc. Such risks of nonconformity can ultimately be manifested in the form of 
applying legal sanctions or regulatory sanctions, financial or reputation losses as a 
result of non-compliance with laws, generally accepted rules and standards. 
Compliance with laws, regulations and standards in the field of compliance 
usually refers to issues such as compliance with appropriate standards of market 
conduct, management of conflicts of interest, fair treatment of clients and ensuring a 
fair approach in advising clients. Compliance also includes specific areas, such as: 
countering the legalization of proceeds from crime and financing of terrorism; 
development of documents and procedures ensuring the compliance of the company's 
activities with the current legislation; protection of information flows, countering 
fraud and corruption, establishing ethical standards of employees' behavior, etc. 
The concept of "compliance" (as is usually the case for new concepts) is 
characterized in different ways in the existing literature. Without entering into a 
detailed terminology study, it will be correct to begin to characterize this term from 
the words of English origin. Compliance is the observation of doing something. With 
reference to the practice of an industrial enterprise, the objectives of compliance can 
be summarized as follows (Figure 1): 
- monitor, enforce laws, regulations, professional standards and internal rules, 
expectations and expected negative consequences of the activities of the enterprise, as 
well as address problems arising from this; 
- ensuring the regulation of transparency of corporate transactions, economical 
and efficient use of resources; 
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- creation of conditions for ethical corporate operations, prevention of corruption 
risks. 
 
 
Figure 1 - Compliance functions 
Source: author's development 
 
The concept of compliance presupposes not only compulsory observance of 
laws, norms and regulations, but also a thorough knowledge of these norms by each 
member of the collective, as well as their voluntary implementation. 
The management of industrial enterprises notes an insufficient theoretical 
elaboration of compliance. Based on the existing experience of application of 
compliance programs (small domestic - mostly in the credit sphere and extensive 
foreign), the authors identified two main approaches: a minimum level of compliance 
and compliance culture. The advantages that are acquired by industrial enterprises 
using compliance functions and the possible consequences for enterprises that do not 
implement compliance are presented. 
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